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So, what has the airport done for Southwest Michigan lately? The answer is
more interesting when you treat the airport like a brand, and not a utility. Felder
conducted numerous interviews with airport personnel and community leaders
to make sure that we understood the unique brand distinctions of the airport.
It was our approach that enabled us to move from a traditional annual report
format to this more engaging brand profile. For example, one learns that the
airport serves as a cultural hub to some of the world’s best entertainment and
arts offerings. It is the center of a vibrant business engine, providing overnight
delivery, access to the business talent and opportunities that may reside 
elsewhere, and opening up the local community to global markets and 
influences. It even makes fresh fish possible. In short, the Gerald R. Ford
International Airport enriches our community, and Felder used this perspective
to help enrich the brand.


