
Client Spotlight: Gerald R. Ford International Airport

brand elevation

The Gerald R. Ford International Airport serves an average of 5,400 airline
passengers each day. Nearly 2,000 individuals go to work there every day to
create the microcosmic city/transportation center called the airport. They sell
us our tickets, handle our bags, fix our planes, screen us, ticket us, feed us,
protect us, and fly us from here to every part of the world. Their work counts
in a very big way. And Felder recognized that they could lend a very distinctive
voice to the story of the airport.



Who are the real authorities when it comes to the airport? The people who
make it what it is. Through the eyes, hands and words of airport employees,
Felder told this engaging story. Felder understood that the Grand Rapids 
airport was a brand that could be elevated, and whose work could be 
illuminated through the unique insight of insiders.

Sometimes you have got to make it real to make it a brand. And the concrete
and steel world of an airport is no exception. To humanize this brand, we told
its story from the perspective of its employees. The reader discovers that
even the ramp agent understands his role in fulfilling the unique promise of
the airport. In this year’s community profile, the brand is enriched by celebrating
and honoring those true authorities on the airport, and reminds us of their
special role in broadening and enriching our world. 
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Felder Communications Group would like to get to know your business. 
Call Stan Felder at 616.732.8000 to find out how Felder can help you create
a stronger brand. Or visit us at www.felder.com to see more examples of our
brand-building successes.


