


Building a City Brand … The City of Portage

The Web site Felder created is marketing driven,
not just a container for city-generated information.
Unlike other municipal sites, the Portage site
focuses on what residents want and connects it 
to what city departments actually do. The goal 
of the site was to attract and retain new residents
and businesses by communicating the quality 
of life advantages of Portage, make it easier for
residents and businesses to live there and to 
provide ways for citizens to participate in civic life.
The site increased the relevance of city government
and improved civic pride by focusing on the three
things that residents care about: Living, Working
and Learning in Portage.

Living in Portage is 

distinguished by great 

neighborhoods, affordable

housing with low taxes, best

shopping and extensive parks

and protected greenspace

for the community to enjoy.

Learning in Portage is 

distinguished by the region’s

most educated citizenry, the

best school system, access

to excellent higher education,

community educational

resources, etc.

Working in Portage is 

distinguished by the most

educated workforce in the

region, great retail opportunity

outside Detroit, plug and play

infrastructure for new business

formation, available land, etc.


