
Women's Center tri-fold

brochure

The capabilities of the hospital’s doctors, availability
of sophisticated technology, and a women’s center
that rivaled the best anywhere were the three pillars
of the brand’s promise to residents of the community:
The right care. Right here. The broad support for the
campaign is represented in the three posters on the
front cover and reflect the warm, distinctive beach
imagery that is uniquely South Haven’s.

The Women’s Center was also an opportunity to both
engage women of the lakeshore in a new way, and to
underscore the vision and relevance of the hospital
for investing in the future of women’s health.  Felder
created this campaign for the launch, open house,
and sustaining advertising and collateral.

Felder helped to shape the identity and message
of South Haven Community Hospital to create a
more contemporary and relevant brand identity
for the hospital. We recognized the importance 
of elevating the hospital brand. Mere presence 
in the community is not a sustainable advantage.
It is critical to earn the patients’ business through
expertise, capabilities and trust. We knew people
must believe that their local community health
provider was capable of excellence. 
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