
Client Spotlight: South Haven Community Hospital

brand elevation

Residents of South Haven, Michigan enjoy a sun-drenched,
unhurried way of life on the pristine beaches and in the gentle
surf of Lake Michigan. South Haven Community Hospital had
served the lakeshore community’s health needs for decades
with a broad spectrum of services.  As the sole provider in
town, South Haven Community Hospital had been relatively
quiet from a marketing perspective. 

However, local residents had become more mobile than ever
before, and willing to avail themselves of services from competitive
health care providers in both nearby and distant cities. At the
same time, the hospital was creating fundamental enhancements
in the quality and breadth of its physician providers, adding
state-of-the-art technology, and investing millions to create 
a new health center for women of the lakeshore. These
improvements were unknown to the community.
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The capabilities of the hospital’s doctors, availability
of sophisticated technology, and a women’s center
that rivaled the best anywhere were the three pillars
of the brand’s promise to residents of the community:
The right care. Right here. The broad support for the
campaign is represented in the three posters on the
front cover and reflect the warm, distinctive beach
imagery that is uniquely South Haven’s.

The Women’s Center was also an opportunity to both
engage women of the lakeshore in a new way, and to
underscore the vision and relevance of the hospital
for investing in the future of women’s health.  Felder
created this campaign for the launch, open house,
and sustaining advertising and collateral.

Felder helped to shape the identity and message
of South Haven Community Hospital to create a
more contemporary and relevant brand identity
for the hospital. We recognized the importance 
of elevating the hospital brand. Mere presence 
in the community is not a sustainable advantage.
It is critical to earn the patients’ business through
expertise, capabilities and trust. We knew people
must believe that their local community health
provider was capable of excellence. 
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Client Spotlight: City of Portage

brand elevation

Felder understands that people respond to
brands. People trust, interact and move to 
the promise of brands. Great hospital brands
have the power to differentiate, make a 
relevant connection, and make a difference 
in community health. 

Felder Communications Group would like to
get to know your business. Call Stan Felder 
at 616.732.8000 to find out how Felder can
help you create a stronger brand. Visit us at
www.felder.com to see more examples of 
our brand-building success. 
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